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MINI Case Study

Using word of mouth to manage and galvanize a brand community

BMW's re-introduction of the MINI line had been

successful, but heading into 2006, there was not a
new model introduction. Automotive category sales tend to be driven by new models;
therefore, MINI was concerned that as their competition launched new models, MINI's

own sales would slide. MINI asked MotiveQuest to help them create marketing



