MOTIVEQUEST

Beneath the Buzz:
Why people online want to champion your brand—or condemn it




$
% 1
1
N & ] e I ]
( b
& ! ¥
+ %
$
! ((
] i 1
- !
/ 0
) )
L ] [ ] 3
L ] [ ] 3
L ] [ ] 0
L J L ] I
o 1 e 4
e 2 1 e § 1
& % &!
%
%
I 6
!
! 4
] * 1 % ]
ok 17 !
$ /
! ! !
! - %
Archetypes and Recommendations
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WILLIAMS-SONOMA

“l only have eyes for you” °

FEEL ACCOMPLISHED OUTLAW
LOVER ‘“where there’s a will,

FEEL SENSUAL there’s a way™

REGULAR GUY/GAL

ADUMKIN®  FEEL CONNECTED
—JDONUTS “all men and women

are created equal”

@ JESTER
E,’s '5 ‘% FEEL FRIVOLOUS
“if | can’t dance, |

don’t want to be part

of your revolution”

RULER

.m.. FEEL IMPORTANT

= “power isn’t
BOLEX everything, it’sthe
only thing”

CAREGIVER
FEEL RESPONSIBLE
“love your neighbor as
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FEEL REBELLIOUS

“rules are meant to be

FEEL CREATIVE
“if it can be imagined, it “don’tfence me in”
can be created”
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broken” %
Cweight

MAGICIAN Watchers
FEEL MAGICAL
“it can happen!”

SAGE @l}l’
- FEEL WISE A"

“the truth will set you free” }c}H Eurk

yourself”

EXPLORER
FEEL
ADVENTUROUS

INNOCENT
FEEL YOUTHFUL
“free to be your younger
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Shifting our Thinking
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Change in Sales vs. Change in Online
Promoters

Feb-06 Mar-06 Apr-06 May-06 Jun-06 Jul-o6 Aug-06
Sales Months.
Changein Sales ® Change in Online Promoters (Lagged 1 Month)
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Think outside of the conventional category. —

4

Listen closely not just to what people are saying in the broader category but also to why they are saying
it. 4 Il H

> Take the time to tie motivations back to advocacy and sales. 0
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